
                 
    

STEVE WHIPPLE 
 
Part 1 – Personal/Professional History 
 
1. Please provide a history of your professional background and education (including 

professional development).  Feel free to attach your resume and/or Bio.  Describe the 
specifics of your current job responsibilities: 

 
I started into the performance industry in 1976, working in a speed shop in Southern 
California. This little speed shop grew into a national chain of 190+ speed shops. I was 
there for 22 years. In 1997, I worked for NOS (Nitrous Oxide Systems) as the general 
manager. In 1999, I moved over to Edelbrock as the national sales manager and was 
there for 21 years, moving up to vice president of sales and marketing. Recently, I 
started with Jeg’s as the director of private label, which is responsible for the continued 
growth of the Jeg’s brand.       
 

 
2. Indicate your historic and/or current involvement with automotive industry initiatives 

specifically, as well as other professional and philanthropic associations, societies and 
organizations you have been actively involved in.  Please be specific about other boards 
(if any) on which you have served or are currently serving: 

 
 
Currently I serve on the SEMA Board of Directors and I am on the last year of my first 
term. It took a year to understand the Board process and the second year allowed me to 
“give” more. And on to this last year, which is full of industry challenges with the many 
threats impacting our livelihoods. It is very demanding from a Board perspective but 
also rewarding at the same time. Prior to, I served on the SEMA MPMC council for four 
years. I served on the SEMA Rep of the Year and WD of the Year Task Force for many 
years as well.        
 

 
3. Please highlight specific career accomplishments including, but not limited to, patents 

received, product innovations, awards and recognitions, publications, marketing or 
business programs, presentation to business and/or industry symposiums.  Share any 
and all significant or notable accomplishments: 
 
2015 PWA Person of the Year 
2016 and 2017 MPMC’s Chairman’s Award Recipient 
2018 MPMC Hall of Fame 
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4. Please mark each of the skill categories where you believe you possess a level of 

expertise: 
 
X Manufacturing  X Motor Sports/Racing 
X Distribution/Logistics  X Vehicle Shows/Auctions/Exhibitions 
 Supply Chain  X Financial Planning/Management 
X Engineering   Accounting 
 Vehicular/Product Design/Innovation   Human Resources Management 
X Product Management  X Business Management/ Development 
 OEM Design/Technology  X Sales 
X Brand Management   Business Technology 
X Advertising   Data Management 
X Marketing   Internet Utilization 
X Strategic Planning   Other (specify): 
 Public Relations    
X Crisis Management    
X Regulatory Compliance    
 Legislative/Lobbying    
     

 
Part 2 – Personal/Professional Attributes 
 
5. What are your specific areas of expertise?  What unique skills or perspective do you 

think you could bring to the leadership of SEMA?  What business or life experience do 
you have that prepares you to help shape the direction of the industry?  What industry 
issues are you particularly passionate about? 

 
Areas of Expertise/Experience: 22 years performance retailing and 20+ years performance 
manufacturing. Well rounded to represent those two segments that make up the majority of 
the SEMA membership. I can personally relate to the challenges those segments face and 
can best represent their concerns. My life experience is best said this way: I live this 
industry professionally and personally. Personally, I have cars (weekend therapy) that I 
spend time with—whether it is a weekend car show, cruise in or donut derelict event on 
Saturday, I’m there. I’m the luckiest guy in the world. I’m passionate about the graying 
industry and the lack of youngsters entering, I’m passionate about the concern of regulatory 
threats and education needed for the small (bad-behavior) member companies. How do 
you reach out to these companies and give them effective guidance without stepping over 
legalities? It’s a double-edge sword in many ways; however, it’s the “threat” that needs to 
push us through.  
 
 

6. What would you say is/are your most notable achievement(s) to this point in your 
career?  What are you most proud of?   

 
The people that I have been blessed to work with. So many people that I have had a 
positive effect on over the years, once again “I am the luckiest person.” And they have all 
taught me something as well; it’s all about the people.    



  
Part 3 – Industry Perspective 
 
7. What do you consider to be the top opportunities or threats facing the specialty parts 

aftermarket over the next five years?  Try to be specific to industry trends. You may 
comment on macroeconomic issues (inflation, unemployment, health care, etc.) but only 
if they are relevant to your perspective on industry issues. 

 
• First and foremost, the current health crisis that we are enduring. It’s currently 

negatively affecting companies with sales less than $5M and benefiting those above. 
Most of the companies in our industry are small companies, and with us being in 
uncharted waters and most of the Industry products are not needed, we are in a 
“want” industry. We can’t allow ourselves to get into a comfort zone with this 
pandemic and treat it as the new normal. We need to be cautious, observant, 
reactionary and, most of all, be expeditious. No one can predict what 2021 is going 
to look like. Don’t ignore the elephant in the room.    

• Regulatory threats. The new administration will have a different outlook as compared 
to the previous administration. I don’t believe the new administration is going to look 
favorably towards us. SEMA needs to look at how to positively influence the “bad 
actors” in our industry through productive means to reduce the number of “bad 
actors” and try to avoid an EPA black eye. Giving the EPA tough wins will force them 
to go to other industries where it’s easier to succeed.   

• Our “graying” industry: We have more people aging out then youngsters coming in. 
What do we do to get the youth more engaged? Complicated subject. 

• Electrification: Our industry is slow to get on board, slow to embrace this new 
technology. It’s here to stay. People tend to shy away from what they don’t 
understand.            

 
 

8. Of the issues you identify above, which ONE concerns you the most as to how it will 
impact the industry’s future?  What would you do to initiate change to either expedite a 
positive outcome or prevent a potential disaster? 

 
Regulatory threats is what keeps me awake at night. We don’t want regulatory agencies 
thinking our industry protects illicit businesses suppling parts to consumer lawbreakers that 
don’t care about the environment. By some, this is how our industry is perceived. 
California’s goal of zero emissions by 2035 will have a negative effect on aftermarket sales 
in California, and which other states will follow that lead? I would initiate a SEMA directive 
to form a group within the SEMA staff dedicated to education of the “bad actors” in our 
industry. Further, I would broadcast the accomplishments of member companies that 
showed a significant improvement in emissions output as compared to factory stock. So 
many missed opportunities here.  
 

 
Part 4 – Association Specific Observations 
 



9. Do you feel that the Board of Directors and SEMA are currently pursuing the initiatives 
that are critical to our business segment?  What would you place more emphasis on?  
What would you discontinue?  What would you add? 

 
I do believe the Board is pursuing the right initiatives. I would place more emphasis on 
electrification and where does the aftermarket fit in. The industry needs to jump on board, 
and SEMA is the one to help do that.   
 
 

10. As a SEMA Board member how do you feel you would be uniquely qualified to help 
address the issues you identified above? 

  

What makes me unique (not weird, well maybe) is that I have 20+ years in the aftermarket 
as a manufacturer and I have 20+ years in distribution. I have 40+ years in this great 
industry we call home. As a result, I can represent both segments in a unique approach that 
most can’t do. The other segment—let’s call it number 3. I’m an enthusiast at heart, 
spending time showing one of my cars at a car show is like heaven. While at car shows 
talking with other car owners and talking about this great passion is more fun than I can put 
into words. Let’s call it a “trifecta” of industry experience. I have a lot to offer.                
 
 

11.  What do you see as SEMA’s weaknesses?  
 

The board experience has been interesting; I don’t see enough accomplishments for the 
brain power that sits in the room. The board overanalyzing and overthinking leads to a 
reduction in forward progress. Out of place at the board level. For example: The SEMA 
Program Board Review. The Board members individually have days invested in evaluating 
various programs. Better understanding of programs was accomplished; reducing the 
number of programs was not, which was the goal of the exercise. Let’s briefly talk about the 
recent Launch Pad initiative. You have two passionate Board members in Kathryn and Ted 
who will oversee the program; however, we have decided to put it under a microscope. I 
feel safe and secure knowing these two individuals are on point. Why does the Board 
spend as much time on a $20k spend as we do a $1M spend? “Paralysis by Analysis” 
maybe applies here. These are some of the areas that are opportunities for improvement.  
 
 

12.  How about its strengths? 
 
Wow, so many to list. Seriously.    
 
 

13. If you were chosen to chair the Long-range Planning Committee, which topics or issues 
would you want your committee to be deliberating on? 

 
• Regulatory threats 
• Our “graying” industry 
• SEMA Projects: to many to effectively manage. Focus on what’s important in this 

ever-changing world.    



 
 
Part 5 – About You 
 
14. Questionnaires can be very limiting.  In the space below, share with us anything we 

didn’t ask that you believe will help the Nominating Committee develop a better 
understanding of you as a candidate: 

 
How do you put passion in words? Words can’t describe the level of passion I have for this 
great industry. I’m never going to get a real job….       
How about, “I’ve been married for 42 years” to the same lady. That’s not common today. 
We have two dogs, Porter and Stout; both are black lab brothers. AKA: beer brothers. In 
our household where part of the “Black Labs Matter” club. Also, we like long walks on the 
beach.   
 
 

 


